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[image: image2]Television reaches more of an advertiser’s prospective customer, in almost every major demographic segment.


[image: image3]Television reaches more of an advertiser’s prospective customers for longer periods of time every day.


[image: image4]The public perceives television as the most influential, authoritative, exciting and persuasive advertising medium.


[image: image5]Television is the medium where consumers are most likely to learn about products.

Adults Spend More Time With Television Each Day Than They Do With Any Other Medium
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“The time spent by adults with television alone exceeds the combined time spent with radio, newspapers, magazines and the Internet by more than a half-hour per day!”

Television Advertising Has The Best Perception Among Adults

            Most Authoritative




            
Most Exciting
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             Most Influential                                                                                  Most Persuasive
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                                           Adults 18-49

                                           Minutes Spent Daily
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Adults 25-54

Minutes Spent Daily
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Adults 18-34

Minutes Spent Daily
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                                                     WHY TELEVISION?
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TELEVISION is the most complete medium.  Television has sight, sound, motion and emotion.  Television creates images and feelings that cannot be duplicated to the same degree by any other medium.  Television is more entertaining, exciting, creative and believable than radio or newspaper.

TELEVISION has broader audience reach.  Regardless of your demographic target, TV can deliver it comprehensively.  In fact, 93% of American Adults watched TV yesterday. (1)

More people are watching TELEVISION.  People have chosen TV over any other media, raising viewing levels to an all-time high.  Retailers can sell more merchandise with television because so many people see and pay attention to their commercials.

TELEVISION pre-sells customers before they enter the store by way of demonstration.  That makes it easy for your customer to recognize your store or product.  Television can expand your market by reaching new customers.

TELEVISION advertisers benefit by the prestige of TV.  People accept what they see on TV.  This environment of acceptance helps your message earn credibility.

TELEVISION commercials are re-usable.  You can run the same spot over a span of weeks, months or years.

TELEVISION faces a bright future.  The number of TV homes and TV sets is growing.

TELEVISION saves you money because it is a medium for everyone.  Use your ad dollars more efficiently by targeting and reaching your audience with specific programs that appeal to your customer group.

TELEVISION is the medium for new product introductions.  Since 1960, television has been the primary medium for the majority of new product  introductions.
                                 WHY TELEVISION?
                   Television is a Reach Medium:
·   99% of all Detroit DMA have a television set.

·   Enables the advertiser to reach large, mass audiences with a single exposure.

·   People spend more time with television than any other medium.

·   Reaches the DMA, a larger geography than radio’s MSA.

·   Delivers the ability to saturate a market with a particular campaign on a local basis.





Senses:
·   TV is both audio and visual

·   Reaches the viewer’s emotional side.  Can “tug” at the viewers heartstrings.

·   Commercials can be heard out of view of the TV set.





Prestige:
·   TV is perceived as authoritative and exciting.

·   Portrays a glamorous image for brand building.

·   Delivers the bulk of prime time viewing.

·   The medium has a high believability factor and influences consumers.





Versatility:
·   TV can convey a wide range of selling messages.

·   Messages can be clever, creative, entertaining and most importantly memorable.

·   Excellent medium for “call me now” – direct response advertisers.

·   Can target specific demographic groups through program selection.
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Television Reaches More Adults Daily Than Any Other Medium
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